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No one is sure how many advertisements, or ads, we see every day. |I| , some
people think that we see about 250 ads each day. What do you think? Think about the ads
that you see on TV, in magazines, on buildings, on the net, and on phone apps. One study
showed that Internet users see more than 1,700 online ads each month. We don't really notice
all 250 of these daily ads. There are a few reasons for this. One reason is we only notice ads
for things that we are interested in. Another reason comes from scientific research:
Researchers say it isn't possible for our brains to focus on everything we see. And a third

reason is that some ads are better than others. So what makes a good ad?

First of all, a good ad gets people’s attention. An ad can’t have an influence on people if
no one looks at it or watches it. An advertisement can get people’s attention with an exciting

photo, surprising facts, or an interesting story.

Second, a good ad reaches its target audience. lIl need to know who their target
audience is and where it is. For example, the target audience of an ad for baby food is the
parents of young children. Therefore, advertisers should find out what TV shows these

parents watch, what magazines they read, and where they spend their time.

Finally, a good ad is always easy to remember. One way to make an ad easy to
remember is to include a great slogan—a short phrase about a product or service. Another
way is to include a fun song. People enjoy repeating slogans and singing fun songs, and that
will help them remember an ad. An ad that gets people’s attention, reaches its target
audience, and is easy to remember can really help sell a product or persuade people to use a
service.

Adapted from Mari Vargo and Kate Adams, Trio Reading 2 (Oxford University Press, 2016)
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We can't notice all ads we see. The reason coming from scientific research is
that :
(1 we only notice ads for things that we are interested in
@ it is impossible for our brains to focus on everything we see
(® some ads are better than others

® an ad can't have an influence on people
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The writer of this article says that a good ad .

(1 gets people’s attention

@ uses TV shows only

(® avoids repeating slogans

@ is always difficult to remember
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@ Consumers @ Editors ® TV directors @® Advertisers
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The title of this article would be * ’

What makes a good ad?

The target audience of a good ad.

How to find a good ad.

® © ©®

Why people can’t find a good ad?
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WHAT IS SUCCESS?

What is success? Is it wealth? Fame? Power? We tend to think of success as
something unusual, something that requires special talents to achieve. That's because stories
in the media about successful business executives, professional golfers, glamorous movie stars,
best-selling authors, and powerful politicians lead us to believe that only a few special people
are successful. We may not hear about them, but ordinary people can be successful, too.
Success is about reaching for something—and getting it. It is about having something you

didn’t have before. It is about attaining something that is valued by others.

SETTING GOALS

Success begins with a clear goal, and attaining that goal requires ambition. Ambition is
the energy that drives people to work hard, to learn more, and to seek opportunities to
advance themselves. Some people have a clear goal, but they lack the ambition to make their
dream come true. Other people have great ambition but no clear goal to work toward. They

start one scheme after another but never seem to find success.

THE NEED FOR PERSISTENCE

All children begin life with great ambition. Consider the ambition that babies demonstrate
as they try to sit up, crawl, and walk. Despite repeated failures, they keep trying until they
succeed. What makes them keep trying? Persistence. This is the ability to focus on a task
despite interruptions, obstacles, and setbacks. Persistence is strong throughout childhood.
During the teen years, however, a fear of failure or a fear of being laughed at by others for
trying to “be somebody” may inhibit, or stop, their persistence. As a result, many teens seem

to just quit trying.

THE ROLE OF PARENTS

If parents are aware that a lack of ambition is common in teenagers, they may be able to
minimize it by providing positive learning experiences in the early years. For example,
parents can encourage their young children to take on challenges, praise them for trying, and
comfort them if they fail. One of the strongest influences on a person’s ambition is the family.

It is not a coincidence that successful parents tend to raise successful children. However, is

_5_



this due to heredity or upbringing? Evidence suggests that both play a role in determining
ambition.

Adapted from Arline Burgmeier, Inside Reading 1 (Oxford University Press, 2012)
(#) heredity #fz upbringing L2}

P 1

We tend to think of success as something unusual because we believe that .
only a few special people are successful
nothing happens in our lives

only movie stars are successful

® © ©®

we don't need success

2

The writer of this article implies that success is .
having the ability to trust someone
getting fame and money

requiring special talents to achieve something

® ©@ ©®

getting something that is valued by others

M 3

It is important to set a clear goal and attaining the goal requires ambition, which is the
energy to .
@ break down good things
postpone a dream

work hard and overcome every obstacle

® @ ©

fail to keep their promises with friends

i

Persistence is the ability :
for the babies to sit up, crawl, and walk
for the babies to cry in the cradle

to focus on people’s work until they fail

® ©@ ©®

to focus on a task in spite of any difficulties
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If parents notice that a lack of ambition is common in teenagers, .
the parents shouldn’t try to encourage them if they fail
the parents should provide a positive learning experience

the family ignore the strong influence on them

® © ©®

successful parents raise successful children
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The phenomenon of “shrinkflation” is spreading worldwide. Companies are reducing the
size of their products or range of services while maintaining prices. The prices of raw
materials are rising. Another example is to place smaller numbers of items in larger boxes, so
shoppers think they are getting more for their money. Shrinking the size of products is a
cost-cutting strategy. Manufacturers know that consumers are more to price than
quantity or quality. Most people will make a regular purchase, even if it has shrunk, as long

as the price is the same.

A chocolate bar maker Cadbury has shrunk the size of its flagship product by 10 per cent
to maintain its bottom line. The company said: “We look to absorb costs ... in this difficult
environment [so] we've had to ... slightly reduce the weight of [chocolate] bars for the first
time since 2012, so that we can keep them competitive.” The service industry is trying to
avoid price rises. Hotels have made daily housekeeping services “opt in”. This means that
guests must now ask to get their room cleaned. Many other free services we have taken for
granted are disappearing or being shrunk.

Adapted from “Shrinkflation” (Breaking News English Lesson)
(1) flagship #xdEEL bottom line D INIEHH

P 1
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1 eager @ harsh ® irritated @ sensitive

M 2
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Shrinkflation is in part due to rising raw material prices.
Most shoppers will buy shrunken goods as long as the price doesn't rise.

This is the first time Cadbury cut the weight of its products.

® © ©®

Some hotels are not automatically giving guests traditional services.

Everyone knows that good sleep is important for our health. Not everyone knows how
important it is to sleep in the dark. A new report says sleeping with the light on could be
bad for our health. Researchers say turning off the licht when we sleep helps to keep away
diabetes and heart disease. Sleeping with the light on could increase the risk of getting these
diseases. The researchers said around 40 per cent of people sleep with some sort of artificial
light. They said even light from a television or alarm clock could affect our health. They
added that the worst thing to sleep with is a main light. Sleeping in the dark is more difficult

for people who live in cities, where there is a lot of outdoor light at night.

The researchers are from the Northwestern University Feinberg School of Medicine in
Chicago, USA. The lead researcher, Dr Phyllis Zee, is an expert in sleep medicine. She said it
is healthier for us to turn off all lights when we sleep. Her team conducted a study of the
blood sugar levels of 20 people after nights of sleep. The people who slept with a light on had
higher blood sugar levels the next morning compared to those who slept in total darkness. Dr
Zee said this is because light stimulates brain activity, which raises blood sugar levels. She
said there are three things we can do to reduce the risk of illness: turn off the lights, never
sleep with white or blue light; and use a blackout curtain or wear an eye mask.

Adapted from “Sleep and Light” (Breaking News English Lesson)
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Who had higher levels of blood sugar? People who did.
@  slept with no light
@ slept in the darkness
@ slept with white or blue light

@® use a blackout curtain
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About 40% of people sleep in the dark.
Sleeping in the dark can reduce the risk of getting heart disease.

The light from alarm clocks do us no harm.

® © ©®

Everyone knows it is important to sleep in the dark.
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Bl 1 As soon as the rain , I will go to the park with my dog.

@ stop @ stops (® stopped @ will stop

[l 2 It snowed last night, so John went to school }
@ for bus @ on bicycle @ on foot @ for train

il 3 My math teacher is the woman a gray suit.
@ on @ in ® at @ over

5 4 She met her son on her to the bookshop.
@ way @ road ® street ® pass

B 5 IfI in your position, I would have waited for help.
® am @ will be ® have been @ had been

i 6 London is the city attracts a lot of people.
®  which @ where ® when @ whose

5l 7 The sooner you start, the .
@ good @ much @ better @ more

@ 8 Do you if I watch the movie?
@® care for @ favor @ allow @ mind

il 9 She the trouble to send me a letter.

@ were @ had ® took @ got

10 He is proud of a student of the high school.
@ be @ being ® tobe ® have been






